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e Tweet about it.

e Blogabout it.

e Post on Facebook about it.

e Add it to a Membership Site.

e Include it as a surprise bonus with your own products.
e Send it to your lists.

Do you want to know the secret weapon of Business Coaches
just like you?
Check out CoachGlue.com

The information presented herein represents the view of the author as of the date of
publication. Because of the rate with which conditions change, the author reserves the right to
alter and update his opinion based on the new conditions. The report is for informational
purposes only. While every attempt has been made to verify the information provided in this
report, neither the author nor his affiliates/partners assume any responsibility for errors,
inaccuracies or omissions. Any slights of people or organizations are unintentional. If advice
concerning legal or related matters is needed, the services of a fully qualified professional
should be sought. This report is not intended for use as a source of legal or accounting advice.
You should be aware of any laws which govern business transactions or other business practices

in your country and state. Any reference to any person or business whether living or dead is
purely coincidental.
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Here are twenty-one ideas for using Instagram strategically but authentically to build a
vibrant, active community that includes new coaching clients.

1. Use Your Bio and Bio Link Wisely
Fill out your bio so that it instantly appeals to exactly the sort of follower you
want. Consider including at least one of the following:

o A one-sentence mission statement
o What you do, who you do it for, and why
o Any social proof of celebrity or expert status

Here’s an example from Lifestyle Coach, Denise Duffield-Thomas’ Instagram
profile bio:

denisedt [rouow] <o

Denise Duffield-Thomas | help women clear money blocks. Author of "Get Rich,
Lucky Bitch". Bringing you luck & abundance! 8% luckybitch.com/when-your-
goals-arent-manifesting-fast-enough/

1,680 posts 8,481 followers 1,998 following

Use your one link that your profile allows to go to a targeted landing page—one
that contains a clear, strong call to action (e.g. “Sign up for my giveaway”).

2. Brand Your Photos with Your Brand Colors
Denise Duffield-Thomas’ example in the previous Idea is a perfect example of

this. Notice that she doesn’t miss a trick to find ways to do so creatively (e.g.
turquoise toenails).
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You've seen it all over the place: The usual gang of social media sharing badges—
but they don’t usually include Instagram’s.

At the very least, be sure to and display it on
your page. (There are a variety of formats to select.)

'“' Select your badge: .

S € @ o

Better yet, and make your own custom Instagram
badge. (Be sure to check out the and

)

Nothing gets cross promotion more quickly than doing it yourself for others.
Remember that your peers and fellow experts are also part of your community.
When you promote them, you show friends and followers alike that you care
about the community; not just your own interests.

Remember that when you run a photo contest and/or ask your followers to
share their own photos with your hashtag, you are also giving them a chance to:

o Share what'’s important to them
o Share what they’re proud of
o Show what they can create using your tips, methods or inspiration

o Be recognized for their excellence
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6. Make the Most of Instagram Hashtags

This doesn’t mean “use as many
hashtags as you can”! While
Instagram is generous with
hashtags, allowing users to include
up to thirty hashtags—don’t.

#foodie #foodporn #foodstagram
#foodlover #foodspotting #foodshare
#foodstyling #gastronomy #instafood
#foodphotography #chef #cheflife
#finedining #cook #homecook #foodpics
#pastrychef #pastry #bake #cake
#madeinusa #hungry #bananasplits Choose only hashtags most
#chocolate relevant to your topic and brand.

People tend to click away from visual “clutter”—which is what multiple hashtags
with a photo produce—and they won’t read and share the hashtags as much if
you include less than half a dozen.

Select only the most important hashtags for each individual photo, the type of
viewer you want to attract—and your brand hashtag.

7. Create a Unique Viral Hashtag
Better than using a bunch of hashtags, put your efforts into creating one that
stands out and catches on like wildfire.

To do this, create a hashtag that...
o Prompts viewers to take a ridiculously easy action
o Allows viewers to instantly express their own unique individuality

For example, what could be easier than snapping a photo of your own feet?

#fromwhereistand

One of the easiest (and most powerful) ways to
capture a moment on Instagram, taking a photo
of your feet can tell a surprisingly vivid story.
From a new pair of heels on an elegantly tiled
floor of a hotel lobby to beat-up boots on the
wooded path of a weekend hike,
#fromwhereistand shots put your viewer in your
shoes — literally.

Images (clockwise from top left): @th

ssicasherrets @iuc

romidschneybe
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8. Get double the exposure from every Instagram pic you post!
By using “if this then that” recipes from IFTTT.com, you can have it automatically
post your Instagram photos to Facebook for even more exposure with less work
on your part.

Here is one recipe that will do that for you.
https://ifttt.com/recipes/507-share-your-instagrams-to-facebook

if

Share your
Instagrams to
Facebook

Notes: When you post a photo on Instagram it will
be automatically uploaded to a Facebook album.

9. Create an Instagram Tab on Your Facebook Page
Several social media management app companies make it easy to do this—such
as Woobox and Wishpond.

There is absolutely no reason not to create an Instagram tab for your Facebook
Page—and every reason to do so, if you want to increase lead generation and get
more coaching clients.

10. Share an Appealing Photo of Your Prize(s)
Running an Instagram contest with actual prizes? Be sure to photograph your
prizes (or have the donor do so) to give your followers even more incentive to
enter.

And don’t just take a snapshot: Stage your prizes against an appropriate
backdrop or in a relevant setting, to give them even more appeal.
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11.

While you can always write to each individual and ask permission, if you’re
planning to use contest photo entries for future promotion, better to put those
terms directly in your contest rules and guidelines; and in contest announcement
or blog posts.

12.

It’s always a good idea to let people know about things like contests via more
than one method—even if the contest is exclusive to Instagram.

Your subscribers may appreciate a cheerful heads-up about your fun contest, so
be sure to let them know about it by email too (including rules, what to do and
what hashtag to use).

Make sure your email Subject Line announces your fun new contest clearly or
mentions your irresistible prize, and finish your email body with a call to action.

(Remember to send out a couple of reminders when the contest is about to
close.)

13.

Here’s another place where many brands on Instagram fall down flat: Once the
contest is over and the winner chosen, that’s it.

Don’t be one of those brands. Promote and praise your winners. Share their
winning photos on Instagram—and elsewhere. Interview them about their
motivations and inspirations, and feature profiles of your top winners on your
blog... and do ask for a quote from each one that you can share with your
followers.

14.

As a coach, the last thing you want to do is inundate your photo with multiple
hashtags and too much text. It’s better to make one short point simply, with no
more than two totally targeted hashtags, than make people’s eyes glaze over as
they try to make sense of large blocks of text.
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15. Share Photos that Inspire Your Followers to Keep Pursuing
their Dream

= oo}

Normal is fluid. Its whatever reality
you choose it to be and you can
- shift your normal at any moment.
> . Set your sights on a life you love
and step into YOUR new normal.

t was beautiful to see how something that used to be
: from a good habit of mine become engrained in me
s now who I am... the person who is persistent and
ives up.... that it was my new normal.

tswewtshwehadlnomﬂw

Want to keep people looking for your Instagram posts? Share photographs that
inspire and encourage. Make them laugh when things are dark. Remind them to
be kind to themselves. Let them know you are sure they can do it. Pair your
photo with an encouraging hashtag they’ll learn to remember and look for, and
use the heck out of that puppy.

(Check out Boom Formula coach, Jody Jelas—her Instagram feed demonstrates
this to perfection.)

16. Rotate Your Bio Link

Remember that your bio link doesn’t have to (a) lead to your generic home page
(b) be cast in stone. Change it often. Use it to send people to:

o Current landing pages

o Contests

o Launches

o Events

o Specific important posts
o Your book

o Your program
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17. Use Instagram Direct Messaging

Tag People

Add Location

Joseph E Fiske Temple Beth Elot

Facebook Twitter

Tumbilr Flickr

P o ) 217/703

Here’s a tactic you don’t often hear about with Instagram: Direct Messaging. Use
it to send gifts to new followers, share a coupon code or advance notice of
something important; or simply let a follower or peer know that you particularly
appreciated something she did, said or posted.

Make it feel relevant, real and personal (the last thing you want it to feel like is
annoying pop-up spam).

Check out coach Sue B. Zimmerman’s YouTube video on How to Use Instagram
Direct Messaging to see how this works.

18. Think Before Posting

To keep your posts of maximum interest to your ideal follower, always run a
mental checklist before uploading a photo to Instagram. Ask yourself:

o  Why will she care about this?

o What will she take away from it?

o What value does it add to her day?

o Is this post for my satisfaction or my followers?

Getting into the habit of running this mental checklist before every post will help
you keep your content focused on your client—as well as on your brand.
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19.

Do you get the most reaction from inspirational posts? Personal posts? Tips?
Article links? Funny posts? Videos?

Make a note of which post types gets the most reaction from your community,
and build more of them into your post planning.

20.

There may be times a square photo really will not suit what you want it to say. If
that’s so, select the Camera icon; then click the double arrow icon in its circle
(lower left of your screen). Your followers will see the photo in landscape mode
at its original size.

One caution, however: In your feed, the photo will show as square, so make sure
that the most important elements of your composition are positioned correctly.

21.

Sometimes going candid is a great way to thank people, give them shout-outs,
inspire them, cheer them up or motivate them—all the things you do separately
with other types of posts.

For example, you could post a photo of something that makes your day better—
a bar of luxury chocolate or a cappuccino. Or your assistant grinning up at you as
she cuts out hearts for a Valentine’s Day promotion. Or a new piece of
equipment that is going to make your life better. Or an old piece of equipment
being donated. Or the lunch you’re serving at your VIP day—anything at all... as
long as it’s something your followers can relate to (and your staff appreciates!).

So that’s twenty-one ideas to get you started in creating excitement via Instagram. Your
feed should never be the mental equivalent of “...and here’s holiday photo number one-
hundred-and-forty-one, me and Bill in Torremolinos. And that’s me and Bill down by the
beach. And me and Bill...”

Instead, it should make your followers happy every time you post. Always be on the
lookout for creative ways to do this, and you’ll have as much fun on Instagram as your
followers will have with your posts.
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